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Online Course (W)

Blended/Hybrid Course (B)

Web-Enhanced or F2F Course
(E, 001)

% Planned

Instruction 100% 0%

Mediated by

Technology *

Course Format | Entire course is mediated | Course includes both face-to- | 100% of course components
Description by technology. face (F2F) class time and are delivered in a classroom on

Learners have no
expectation of F2F
instruction.

Instructor ensures that all
course materials are
provided online.

online instruction/content
time. The number of face-to-
face meeting times is
reduced. Online
instruction/content time may
be synchronous or
asynchronous.

Learners have expectation of
meeting some class times
face to face and completing
some course instruction
online.

the scheduled days and times.

Online delivery may not
substitute for any F2F class
meetings once scheduled for
the enhanced course (i.e. ITV,
inverted class model).

Learners have F2F interaction
with their instructor on a
regular basis throughout the
course/term.

Technology is supplementary.

*Based on Texas Administrative Code
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